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Overview

The Syrenis Preference Management module provides a centralized solution for collecting, storing,
and managing Data Subject consent and preferences across all channels and systems.

It enables organizations to maintain compliance with global privacy regulations while delivering
personalized, consent-based customer experiences through real-time updates and seamless
integrations.

As privacy regulations evolve and tighten, first-party data is becoming indispensable to marketers.
Gathering it correctly allows organizations to develop deeper insights into their audience -
understanding their preferences, behaviors, and demographics - and use that intelligence to inform
campaign strategy, content development, and product decisions. First-party data is inherently more
accurate and reliable than data sourced from third parties, as it is provided directly by the individual.

However, as consumers become increasingly aware of how their data is collected and used, they are
less willing to provide personally identifiable information without an established level of trust. Traditional
progressive profiling tools rely on conditional logic form fields that require users to submit personal
information upfront - a barrier that is becoming harder to overcome.

Syrenis Progressive Profiling takes a different approach, enabling organizations to build rich anonymous
preference profiles before conversion - building a profile of each prospect before they have provided
any personally identifiable information. By the time a user is ready to engage and convert, the trust has
already been established, and the profile is already in place.
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How It Works

Syrenis Progressive Profiling collects first-party data by displaying non-intrusive pop-ups - such as
questions, surveys, or polls - during the digital journey, based on client-specific business rules such as
time on page. Responses are stored against a unique anonymous identifier, building a preference profile
without requiring any personal information from the user.

Within the platform, organizations can create unlimited sets of questions with branching logic. This
creates a progressive, natural data collection experience that feels relevant and unobtrusive to the end
user.

When a visitor eventually provides their personal information - for example, by signing up to a
newsletter or completing a registration form - the historic anonymous preference profile is automatically
associated to the newly identified Data Subject record. Marketers can then immediately begin delivering
personalized content journeys informed by everything that has already been learned about that
individual, from the very first interaction.
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Build Audience Understanding

Progressive Profiling enables organizations to develop a genuine understanding of their target audience
over time, gathering preference and behavioral data at a pace that feels natural to the user. With as
much as 90% of web traffic attributable to anonymous users, the module unlocks a significant volume
of previously untapped insight - giving marketers a richer, more accurate picture of their audience than
traditional data collection methods can provide.
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Build Customer Trust Gradually

By collecting data progressively and non-intrusively, organizations can demonstrate respect for their
audience’s privacy and build trust incrementally across multiple touchpoints. This approach reduces
friction in the early stages of the customer relationship and increases the likelihood of users choosing
to engage and share their personal information when the time is right.

Increase Opt-Ins and PIl Collection

Because anonymous profiling builds familiarity and relevance before any personal information is
requested, users are more likely to convert when the moment comes. The seamless synchronization
of anonymous preference history to the identified Data Subject record means that the transition from
anonymous visitor to known contact is both effortless for the user and immediately valuable for the
marketer.

Effective, Contextual Communication

Branching logic and visit-based question sequencing ensure that the right question is asked at the
right time, making each interaction feel relevant rather than intrusive. This contextual approach to data
collection improves response rates and ensures that the preference profiles built are meaningful and
actionable.
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Informed Decision-Making and Strategy

The data gathered through Progressive Profiling can be used to enhance buyer persona profiles,
prioritize content strategies, direct digital spend, and shape future product development - all grounded
in real audience behavior rather than modeled or purchased data.

Legal Collection of First-Party Data

Consent is implied when a user willingly provides information in response to a progressive profiling
question, meaning organizations can legally collect valuable first-party preference data without
requiring explicit consent at the point of collection. When combined with the Syrenis Identity Service,
organizations can also regenerate anonymous identifiers when web browsers or privacy features such
as ITP remove third-party cookies, ensuring continuity of the anonymous profile across sessions.
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Progressive Profiling gives organizations a meaningful competitive advantage in the race to collect
first-party data. By building rich, anonymous preference profiles before conversion, businesses can
develop a deeper understanding of their audience, deliver more relevant and personalized experiences,
and increase the likelihood of visitors choosing to engage and share their personal information. As
third-party cookies continue to disappear and privacy expectations rise, Progressive Profiling provides a
future-proof, privacy-respecting foundation for first-party data strategy.

To find out more about how Progressive Profiling can support your organization, speak with our
team or request a demo today.
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