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Make Your Cookie Banner \Work Harder

Cookie banners not only inform users about the use of cookies but also play a significant role in
building trust, maintaining compliance with privacy regulations, and providing users with the control
they deserve over their personal data.

But the reality is that cookie banners have been created quickly and without much thought to the UX.
Or worse, they’ve been designed to confuse or frustrate users into accepting without full awareness.

As online privacy regulations like the General Data Protection Regulation (GDPR), ePrivacy Directive,
California Consumer Privacy Act (CCPA), and others have gained prominence, the importance of
transparent and user-friendly cookie consent mechanisms cannot be overstated.

However, the task of creating a compliant and optimized cookie banner isn’t just about fulfilling legal
obligations; it’s about cultivating a positive online environment where users feel respected, informed,

and empowered to make informed decisions about their digital footprint.

By optimizing your banner to maximize opt-ins, you’ll not only build trust with users but compliantly
gather data you can use to inform your strategy.

The data privacy legislative landscape is ever-evolving, so it’s vital that you consult with legal experts
to ensure your cookie banner is compliant with any applicable regulations.
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20 Things You Need to Cover to
Optimize Your Cookie Banner:

!

Clear and concise language
Use plain and simple language to explain the purpose and benefits of cookies. Avoid technical
jargon that might confuse users.

Visual design
Create an aesthetically pleasing banner that matches your website’s design but still stands
out enough to catch users’ attention.

Avoid confusing dark patterns
Don’t trick or manipulate visitors into consenting, you’ll only do more damage to the UX.
Make the design straightforward and really clear which buttons will take which action.

Unobtrusive placement
Position the banner in a way that doesn’t disrupt the user experience.
Placing it at the bottom or top of the page is common.

Granular control
Provide granular options for users to choose which types of non-essential cookies they want
to accept, giving them more control over their preferences.

Personalization
Tailor the cookie banner message based on user behavior or location. For instance, if a user
has previously opted in, display a message thanking them for their consent.

Progressive consent
Allow users to access the site with only essential cookies initially, with the option to opt in to
non-essential cookies later.

Minimal steps
Keep the opt-in process as simple and straightforward as possible. Minimize the number of
clicks and actions required to provide consent.

Educational content
Include a link to a detailed cookie policy or a brief overview of each cookie category. Educating
users about the benefits of cookies can help improve trust.
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1 O A/B testing

Conduct A/B testing with different banner designs, wording, and placements to determine
which options lead to higher opt-in rates.

-I-I Frequency capping
Don’t repeatedly show the consent banner to users who have already made their choices.
Set a frequency cap to avoid annoyance.

-I 2 Share consent across domains
Some consent management platforms allow brands with multiple owned domains to share
consent preferences so that the banner only needs to appear once, reducing consent fatigue.

1 3 Responsive design
Ensure that the consent banner works seamlessly across various devices and screen sizes.

-I 4 Preserve consent history
Another feature that certain providers offer is the ability to store consent in first-party cookies,
so when privacy features block third-party cookies the user consent history is protected.

-I 5 Non-intrusive animation
Use subtle animations to draw attention to the banner without causing disruption.
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Optimization for speed

Ensure that the banner loads quickly and doesn’t impact the overall website load speed to
prevent users from getting frustrated and leaving the site.

Responsive design
Ensure that the consent banner works seamlessly across various devices and screen sizes.

Preserve consent history
Another feature that certain providers offer is the ability to store consent in first-party cookies,
so when privacy features block third-party cookies the user consent history is protected.

Non-intrusive animation
Use subtle animations to draw attention to the banner without causing disruption.

Optimization for speed
Ensure that the banner loads quickly and doesn’t impact the overall website load speed to
prevent users from getting frustrated and leaving the site.
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